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ASBTDC Market Research Services 

 
 Enabling entrepreneurs to access data and 

analysis typically affordable only by large 
companies. 

 Valuable research and insight free of 
charge for small business clients to assist 
them in making sound business decisions. 



If you build it, they will come. 



If you build it, will they come? 



Site Selection 

Calculate drive times and traffic counts 



Site Selection 

Find target customers 



Site Selection 

Assess market potential 
◦ Over 2000 variables 
 Electronics and internet  
 Financial investments 
 Health and beauty 
 Pets and pet products 
 Restaurants 
 Retail 
 Sports and Leisure 
 

 

 



Market Potential 

 User defined trade areas 
◦ Geography 
◦ Simple radius 
◦ Polygonal 

 Optimize merchandise mix 
 Plan successful advertising campaigns 
 Make expansion decisions 



Market Potential 



Analyze Potential Customers 

 Compile Demographics for a trade area 
 Profile Customers 
 Track Customer Behavior 
 Target New Markets 
 Find B2B prospects 
 Identify consumers for direct marketing 



Analyze Potential Customers 

Business to Business 
 Customers 
 Competitors 
 Strategic partners 



Analyze Potential Customers 

Market Segmentation 
 Gives business owners a richer picture of their customer 

base by combining demographic, lifestyle, and lifestage data 
into descriptions of individual neighborhoods. 



Analyze Potential Customers 

Market Segmentation 
 The Community Tapestry system helps business owners 

better understand who their customers are and what 
motivates their purchasing decisions.   



Analyze Potential Customers 

ESRI’s Community Tapestry 
 65 unique market segments 

 Socioeconomic 
 Demographic 

 Who are my best customers? 
 What do they buy? 
 Where can I find more like them? 
 How can I reach them? 

 



Great Expectations (39.7%) 



Analyze Potential Customers 

Identify consumers for direct marketing 
 Geography 
 Income/Home Value 
 Lifestyles 



Industry and Financial Information 

 
 
 Industry Profiles 
 Identify trends and challenges 
 Determine Market Size 
 Check financial benchmarks  and ratios 



Proprietary Market Research 



Industry Profiles 

 Market trends 
 Industry Challenges 
 Financial Benchmarking 
◦ Analysis 
◦ Forecasting 
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